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Exit Audits: Ensuring a Fair Parting and Returning Hidden Value

When a client-agency relationship ends, financial and contractual closure is essential. An Exit
Audit ensures that all outstanding funds, rebates, and obligations are identified, validated, and
returned. It provides transparency, protects value, and supports good financial governance.
Ultimately, it turns the end of a partnership into a controlled, accountable and fair conclusion.

Introduction

Ending a marketing agency relationship can be as complex as managing it. Beyond the
operational and emotional aspects of transition, there are significant financial and
contractual obligations that must be reconciled to ensure fairness and value recovery.

An Exit Audit—a form of Financial Contract Compliance Audit conducted at the conclusion of
a client-agency relationship—provides this critical assurance.

By systematically reviewing the agency’s financial records, reconciliations, and contractual
compliance, an Exit Audit safeguards both parties, ensuring that all outstanding monies are
correctly identified, validated, and recovered.

What Is an Exit Audit?
An Exit Audit is an independent financial compliance review performed at, or shortly after,
the end of an agency relationship. Its primary purpose is to:

- Verify alignment between agency practices and contractual obligations.

- ldentify and recover any monies due to the client, such as unbilled media, rebates, or

unreturned balances.

- Provide a clean, transparent closure to the commercial relationship.
Most marketing services contracts include audit rights clauses that remain valid for a period
after termination—typically six to twenty-four months—making this process both legitimate
and expected as part of standard financial governance.

Why Undertake an Exit Audit?
When an advertiser terminates a relationship with its media, creative, or production agency,
it is essential to confirm that all financial matters are finalised and fair. Without an
audit, rebates, unbilled media, unclaimed credits, and unreturned advances can easily remain
unresolved or untraced.
An Exit Audit provides:
e Financial closure — all outstanding amounts owed to the client are identified and
recovered.
e Contractual clarity — confirming that agency practices were consistent with agreed
terms.
e Future insight — revealing systemic issues, cost leakages, or governance gaps that
can inform the next agency contract.
Experience shows that most exit audits yield recoveries that not only justify the cost of the
review but frequently deliver net positive financial returns.
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Areas of Audit Focus
Exit Audits typically review all areas where value can remain outstanding or misaligned.
These include:
e Unbilled Media: Ensuring that all invoiced spend corresponds to delivered and billed
media.
e Rebates and Related Party Benefits: Identifying volume rebates, barter credits, or
holding-company-level returns due to the client.
e Inventory Media: Reviewing buy—sell media activities for transparency and fair value.
e Remuneration and Performance-Related Incentives (PRIPs): Validating fee
reconciliations and performance bonus calculations.
e Billing Transparency and Related Parties: Tracing financial flows between affiliated
entities to ensure cost visibility.
o Client Payables and Agency Receivables Reconciliation: Confirming that all mutual
obligations are settled in full.

Audit Output and Deliverables
A comprehensive Exit Audit delivers:
- Detailed Findings Report — outlining results, variances, and financial recoveries by
market.
- Multi-Market Summary — consolidated analysis across territories and agency groups.
- Reimbursement Tracking Report — ongoing follow-up to confirm the return of funds.
- Optional Training and Insights — highlighting contractual watch-outs and best
practices for future agreements.
These outputs support internal governance, finance, and procurement teams in achieving
compliance and closing the relationship with confidence.

Timing and Best Practice

An Exit Audit should commence as soon as practical after contract termination, certainly
before the expiry of the audit-rights clause (typically within six to twenty-four months). Early
initiation ensures easier data access, better cooperation from outgoing agencies, and more
accurate reconciliation of records.

Benefits and Strategic Outcomes
Conducting an Exit Audit provides a structured, risk-free way to conclude agency
relationships responsibly. The benefits include:

- Clean and compliant closure of the commercial relationship.

- Recovery of outstanding funds, often covering or exceeding the cost of the audit.

- Fulfilment of corporate governance obligations under finance and audit policies.

- Improved controls and learnings for future agency appointments.

- Support for reimbursement processes and training in contract management best

practice.

Ultimately, an Exit Audit transforms a potentially complex and uncertain agency termination
into a controlled, transparent, and financially efficient process—protecting value, reputation,
and accountability.

3A Compliance Limited
Company number: 16787712



Compliance

How 3ACompliance Delivers Value

Audit: Contract Compliance Exit Audits across all disciplines, but especially in media,
creative and production, identifying areas of recovery of outstanding funds.
Analysis: Support for reimbursement processes and tracking.

Assessment: Support in contract management best practice.

3ACompliance turns contract compliance into competitive advantage — delivering actionable
audits, proven ROI, and clarity that strengthens agency partnerships and business performance.
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